
A Level Bridging Assignment - Wilmington Grammar   
 

SUBJECT             Media Studies A Level  

 
In this subject you will be expected to: 

Analyse media texts (TV, print, e-media, film etc.) in great depth using a theoretical framework 

encompassing media Language, Institutions, Audience and Representation; engage with a wide range 

of media theorists and media debates; produce media texts to a high degree of competency, showing 

deep knowledge and understanding of media theory. 

You will need to have an interest in:  

All aspects of media, both modern and historical; current affairs, politics and media debates; sociology; 

art and design; photography; literature. 

 

Independent learning in this subject requires: (5hrs of independent study). 

You will be expected to engage with all types of media regularly, producing case studies on specified 

texts as well as those of your own choosing. 

 

Suggested reading List: 

Quality newspaper media sections (Guardian, Times etc.); Gauntlett, David (2002) Media Gender and 

Identity: An Introduction; Laughy, Dan (2008) Key Themes in Media Theory; Branston and Stafford (2010) 

The Media Student’s Book (5th Ed.).  Also listening to The Media Show on BBC Radio 4 either live or as a 

podcast. 

 

Useful Websites: 

http://www.aqa.org.uk/subjects/media-studies 

http://www.alevelmedia.co.uk/ 

 

 

 

Examples of Independent Study tasks: 

Case Study: Explore the representation of gender in an extended TV drama of your choice. 

 

 

Information on Controlled Assessment  deadlines if applicable –  

Details of the Non-Examined Assessment (NEA) will be released 1st June of Year 1. 

 

 

Future Career aspirations linked to this subject are:  

All aspects of media production, journalism, teaching, advertising and marketing, video game writing and 

design, public relations, event management 

 

Detail of 

Bridging 

Assignment  

including  

Success 

Criteria 

 

You need to think of yourself as both a media producer and a media text. 

Your task is to represent yourself to three distinct audiences: your peers; your family; 

potential employers. 

For each audience you need to produce two media texts (photo, video, print), at least 

one of which must be video (c.2mins including a variety of shot types, transitions and 

added sound (eg music) and one of which must be print (poster, advert etc.).  So, that is 

six media texts in all. 

You will need to consider: framing; lighting; clothing choices; setting; body language and 

facial expression; editing and sound (for video). 

Your aim is to manipulate your representation to target the specified audience. 

Finally, you need to write an evaluation (c.500 words) of your media texts, explaining what 

you have done and why you believe it would engage your target audience. 

Work must be submitted on a USB memory stick with each file clearly labelled with your 

name and a description of what it is. 

Deadline First lesson in September.  In-class Assessment will follow, also in September. 

 

http://www.aqa.org.uk/subjects/media-studies
http://www.alevelmedia.co.uk/

